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Press Release Template for BUs

Hong Kong ranks the lowest amongst all places in 
Global Health Research
 [Other headline / sub-headline choices]
A global research shows most of today's consumers consider themselves as healthy
Western Europe and Southe East Asia top the rank
Only 4241% of Hong Kong people exercise regularly
Large-scale global survey reveals the relationship between happiness and health
Lack of workout companion and busy life as main reasons for people failing to exercise 
One out of five people seek for pharmacist advice when they feel sick
Global Health Campaign to encourage #GetActive culture

· [Introduction] 
A large-scale research to understand global trend and local needs on health
· [bookmark: _GoBack]WISE, A.S. Watson Group’s research division on customer insight, conducted a global research covering over 10,000 individuals from 11 countries
· Online questionnaires on health topics were answered by respondents across the age range of 15-60 to get the general view in different countries

· [Market Overview] [footnoteRef:1] [1:  : BU needs to study the health index and draw impactful conclusion in your market] 

Alarming health signal from Hong Kong people
· Respondents were asked about their perceived health condition and their knowledge level on health (based on self-assessment). The percentage of people who considered themselves as healthy and having good knowledge on health were averaged to calculate derive the World Health Index, which measures the health-savviness in different markets.
· European countries have better overall perceived health condition, with France topped the World Health Index chart, Netherlands comes second, then followed by United Kingdom and other Asian countries 
· Out of the 11 participating markets, Hong Kong comes last in the World Health Index
· Only 61% of Hong Kong people regard themselves as healthy (versus global 82%), whereas 28% of respondents consider themselves having good knowledge on health (versus global 51%).
· Amongst all respondents, the 21-34 age group is most unsatisfied with their health condition (only 58% of the respondents consider themselves to be healthy). 
· Given that Hong Kong as the place with highest average life expectancy in the world (87.3 years[footnoteRef:2]), and the fact that Hong Kong people are perceived as least healthy in the survey, healthy ageing is a serious topic which needs to be addressed with healthcare support – community pharmacy is a practical solution. [2:  : BU may check life expectancy of your market at WHO website] 



· Smile and health are twins
· United Nations World Health Day identified depression as a health topic of concern – 2017 World Health Day is themed under Depression 
· The Research also unveils the relationship between happiness and health condition. For countries which claim to smile often, the people consider themselves as more healthy in general. (e.g. Philippines, Malaysia, France and China)
· In Hong Kong, only six in ten people consider themselves smiling enough, and same ratio of people feel that they are healthy. 
· The research also finds that the older we are, the less we smile. The downward trend signifies the urgency to act and revitalise the sentiments to improve mental health of Hongkongers and people around the world. 

· [Selective topics of interest to attract local coverage]
Exercise? Easier said than done 
· It is a trend in all places of the world that most people claim that they consider exercise regularly to keep themselves healthy, but in fact only a small portion of them walk the talk. 
· In Hong Kong’s 35-49 age group, 8776% of respondents claims that they consider exercise to keep them in good shape but only 387% of them work out regularly. 
· The 15-20 age group has the least intention to exercise amongst all age groups, with “too tired” as their reason keep them away from sports, which could be the combined effect of busy campus life and extra-curricular activities.
· The elder age group is most enthusiastic in regular physical activity in Hong Kong, but is also the least worked-out demographic. It appears that more action is needed to develop workout routines or products that encourage elderly to get active, to support the health of Hong Kong’s greying population. 

	Global
	
	Age

	
	Total
	15-20
	21-34
	35-49
	50-60

	% Consider exercise regularly will keep healthy (Q7a)
	67
	72
	67
	67
	63

	% Exercise regularly to stay healthy (Q7b)
	42
	32
	36
	46
	58

	Gap
	-25
	-39
	-30
	-20
	-5

	
	
	

	Hong Kong
	
	Age

	
	Total
	15-20
	21-34
	35-49
	50-60

	% Consider exercise regularly will keep healthy (Q7a)
	8872
	8571
	9273
	8776
	8680

	% Exercise regularly to stay healthy (Q7b)
	41
	3741
	3040
	3837
	4930

	Gap
	-47-32
	-48-30
	-62-32
	-49-40
	-37-50



· Workout companions are vital
· Busy life is repeatedly heard from all markets as top reason of not doing exercise to keep healthy.
· Peer motivation is important to encourage those who are less sporty to exercise – 22% (vs global 30%) of the respondents who don’t exercise claimed that they don’t like exercising on their own.
· With wearable fitness gadgets and social media as a trending lifestyle amongst the younger generation, IoT-enabled technologies are expected to be an alternative solution to provide companion to single people who live a busy urban life[footnoteRef:3]. [3:  : Suggested to make soft note on health gadget promotion (if any) at the ending section “XXX Ways to Get Active”] 

· 24% HK female rate “Not interested” as the reason not to exercise, which is unseen in other markets. Brands are encouraged to give more sporting motivation to HK ladies[footnoteRef:4].  [4:  : Suggested to mention relevant health activities in the ending section.] 


· Pharmacist to play a bigger role in the community
· Majority of people in Hong Kong (89%) go to clinic for medical advices from doctors (vs global 69%)
· Only 7% (global 21%) of respondent will talk to a pharmacist for professional advice, which is far behind online information at 16% (global 35%).
· The Chairlady of Education Committee under the Society of Hospital Pharmacists of Hong Kong[footnoteRef:5] expects a more engaged role of pharmacist – Being professionally trained with healthcare expertise, pharmacist is trusted professional in the community and should be regarded as a source of health advice with authority. [5:  : Suggested to contact local authority organisation (academic/ professional) to maximise the reach of the release] 

· The survey also finds it a worldwide behaviour that 79% of respondents search online for medical health-related advice on the internet. In an age which people are bombarded with huge amounts of information on the internet, it is crucial to keep vigilant on health advice and always stay sceptical for health tips coming from doubtful source. Consumers are advised to check with medical/ healthcare professional for best advice.nowadays for medical professionals to take themselves and their advices online and be readily available to the public, in order for people to obtain timely and reliable medical advice.

· [Soft touch on BU Health Campaign activities]
Join 1846,000,000 others around the world to #GetActive!
· In response to the Research results on key health topics revealed, and to answer the call from World Health Organisation’s Sustainable Development Goal[footnoteRef:6], as a “Better World Company” which answers the call to advocate sustainable development from the United Nations, A.S. Watson will organise Global Health Campaign to ensure healthy lives and promote well-being for all at all ages. [6:  : Reference from United Nations Sustainable Development Goal - #3] 

· Themed under “#GetActive”, the Global Health Campaign encourage a more active lifestyle. 33 All ASW markets will organise activities on health topics to over 4618,0000,000 customers around the world.
· As the No.1 Pharmacy/ Drugstore brand in Asia, Watsons is a trusted brand on health and it is our mission to enable our customers to look good and feel great.
· Watsons will launch a series of programmes to educate Hong Kong people to live healthy life, promotions on health products will be available
· Since 2009, Watsons Hong Kong pharmacist team has offered non-profit organisations free health consultation and body check services to allow the underprivileged to get healthy. Beneficiaries include YWCA, Yang Memorial Methodologist Services and Salvation Army. There will be a large-scale volunteer service in December to visit singleton elderly and educate seniors simple exercises to get active.
· The ASW Global Smile Campaign in June will relay the positive energy to all markets around the world, by organising a cheerful movement we hope to make our community healthier.
- End -
About WISE
[image: ]WISE stands for Watson Insights on Shoppers Experience.  It is the research division of A.S. Watson Group, the world’s largest international health and beauty retailer.  By constantly having conversations with a panel that comprises of over 110 million consumers in 25 markets in Asia and Europe, WISE focuses on developing customer insights in beauty care, personal care, health and wellbeing in order to help companies to better understand and meet the needs of today’s consumers.  The WISE customer panel spreads across emerging, developing and developed countries, and is constantly growing in size.  
Established in Hong Kong in 1841, A.S. Watson Group is the largest international health and beauty retailer in Asia and Europe with over 13,000 stores in 25 markets.  Each week, over 28 million customers and members shopped with our 13 retail brands in stores and on digital stores around the world.  With over 130,000 employees worldwide, A.S. Watson Group is also a member of the world renowned multinational conglomerate CK Hutchison Holdings Limited, which has five core businesses ‐ ports and related services, retail, infrastructure, energy and telecommunications in over 50 countries.  For further information, please visit us at www.aswatson.com  
About BU
[Please insert your boilerplate here]

Appendix 1) Co-relation of Physical Health vs. Smiling
[image: ]

Smile Enough but Unhealthy
Healthy & Smile Enough
Healthy but Not Smiling Enough
Unhealthy & Not Smiling Enough
Consumers who consider themselves…

Appendix 2) Market-specific infographics[footnoteRef:7]  [7:  : Group PR will provide a guideline and artwork sample for the development of infographics] 
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Base: All respondents (weighted: 32,021K; unweighted: 10,589)
Q1. Do you consider yourself to be healthy in general?
Q11a. Do you think you smile enough in your daily life?
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